


From a tiny 
“atom”

A+ Communication
the predecessor of TAAD 

& CAM

2007 2013-2014

TAAD was established with the 
mission of providing brand 
experience and solution for 
business growth

CAM was created as TAAD 
extended arm on legal, focuses 
on integrated media services

2015

Connected with 
Rainstorm Film as 
strategic partners in 3D 
production

Acquired Mask 
Codex, a full stack 
technologies firm  

2025

Developed a joint venture 
with PLM to forming TV 
oriented businesses

Connected with IRIS 
in TV show 
production & talent 
management 

Linked by 24 
years old trade 
agency TCM

we created
ATOM Network

Form a new 
representative in HN 
with name ATOM 
Media



ATOM ECOSYSTEM

TAAD was established from 
2013 as a back services 
provider for many global 
ads agencies, with many 
veterans in integration 
strategic planning, brand 
experience developing, 
content creating and 
business performance 
based solution providing. 

Mask Codex is a young 
team that passionate in 
new technologies, focus 
on platform development, 
system integration, 
digital transformation 
and other tech oriented 
projects as well. 

Base Academy is a 
team of talented and 
experienced producers 
and art directors, 
skilled in creating 
media and creative 
products, as well as 
organizing various 
types of events.

IRIS strengthen our 
network capacity  tv-
show production, music 
production, event 
management, talent 
casting, entertainment 
business development.

ATOM Media was setup by 
media specialists whom 
are all 10 years experience 
and more, focus in omni-
channel media campaigns, 
business performance and 
OTT omni approach 
(TV360, FTP Play, MyTV).



OUR CORE TEAM HAS RICH EXPERIENCE IN TALENT MANAGEMENT 
ENTERTAINMENT, SHOW PRODUCTION, BRANDING, BUSINESS 
PERFORMANCE

Our network was found 10 
years with key persons are 
experience veterans of  banks, 
tech firms, ad networks, 
creative agencies with deep 
knowledge about banking, 
securities and fintech products 
from diverse projects with 
Bentley, Mirae Asset, LG, 
Samsung, PVCombank, Home 
Credit, Sony, Viettel, THP, 
MyTV ... 



CLIENT’S BUSINESS GROWTH 
VIA COMMUNICATION AND 
TECHNOLOGIES

WE CONNECTED
BY SHARING
THE SAME GOAL



We offer 3600 INTEGRATED 
BRANDING – COMMUNICATION SERVICES

• Media-mix 
planning & 

booking
• Sponsorship

management
• Media Relationship

INTEGRATED MEDIA

• Digital video 
producing

• Digital art production
• Packaging 

design

DIGITAL & ART 
PRODUCTION

• Community 
management

• Social content 
production

• Influencers 
management

SOCIAL 
MEDIA

• Integrated brand 
comm planning

•  Creative solution 
providing

•  Business 
consulting

BRAND & 
GROWTH

• Channel optimization
• Media performance

• Ads Network 
Connector

• O2O Solution

PERFORMANCE

• UXUI
• Web & App 
Development

• Ecommerce
• Digital 

transformation

TECHNOLOGY



linked by wide range of MEDIA NETWORKS



From the A & A+ grade celebs of showbiz

to many young artists with great potential

and musicians 
with diverse and brand-friendly styles

AND STRONG ARTIST RELATIONSHIP



IRIS strengthen our 

network capacity in music 

production, event 

management, talent 

casting, entertainment 

business development

WITH DEDICATED TEAMS FOR
MV / TVC / TV-series / TV-Show PRODUCTION 
TV MEDIA BOOKING
& ARTIST MANAGEMENT

PLM strengthen our 

network capacity in 

TV-series production, 

media mix planning 

and other TV content 

management services



CORPORATE 
BRANDCOM

Campaign

EVENT 
& SHOW 
Production

PUBLIC
Relations

Integrated

MARCOM
TECHNICAL

PLAT-
FORM

MEDIA
Performance

WE HAD EXPERIENCE IN DIFFERENT TYPES OF WORK 



HOME APPLIANCES
DAIRY PRODUCTS
CONFECTIONERY

SPIRITS & WINE
MOM & BABY

COSMETIC
TOBACCO
JEWELRY

RETAIL
BEER

TELCO
AIRLINE
GAMING

LOGISTICS
EDUCATION

REAL ESTATE
TECH BUSINESS

TRAVEL & LEISURE
PHARMACEUTICAL

BANKING & FINANCE

WITH LOTS OF INTERESTING STORIES



Moment Museum series project serves as a catalyst for this 
vision, embarking on a mission to inspire and empower young 

people to actively engage in the cultural sector. Through 
immersive experiences, creative platforms, and meaningful 

discussion, the project encourages youth to explore the value of 
culture, bringing it on the global stage.

MOMENT
MUSEUM



ACTIVATING THE FUTURE OF 
CULTURAL INDUSTRY

2 MILLIONS
STUDENTS

100+ 
UNIVERSITIES & COLLEGES



#mainactivity
NATIONAL UNITOUR

#supportingactivity1
CONFERENCE

STARTING FROM HUẾ 
THROUGH OUT WHOLE 
NATION WITH 
3 ACTIVITIES

#supportingactivity2
ARTMAP: KODO | GIA DINH | CHAM | HANOI



As part of UNESCO’s activities in Vietnam, university students have the valuable opportunity to engage 
directly with UNESCO experts, gain inspiration, and take meaningful first steps toward understanding, 
preserving, and promoting cultural heritage. Through these interactions, students are encouraged to 

explore the vital role of heritage in shaping the future and contribute to sustainable heritage development 
in their communities.

UNITOUR AS PARTNERSHIP WITH UNESCO



UNESCO’S EXPERT 
SHARING

UNESCO TALENT
GATHERING

These interactive sessions provide insights 
into the significance of cultural heritage and 
its role in shaping the future. Students are 
encouraged to take an active role in 
preserving and promoting cultural heritage, 
contributing to the development of a 
sustainable heritage economy.

A hub to cultivate new 
generation dedicated to 
preserving, promoting, and 
innovating within the Hue 
heritage economy.

UNITOUR x UNESCO ACTIVITIES



BRAND TALK
Brands will share their reasons for sponsorship and their 

roles in Vietnam Cultural Economy development.

PERFORMANCES
During breaks, young performers passionate 

about Hue’s traditional attire, performing arts, 
and music will showcase their talents.

WORKSHOPS
Led by experienced researchers and speakers, the workshops 

focus on Hue’s challenges and opportunities, sparking 
students' passion and encouraging innovative ideas to help 

Hue reach its potential and become a cultural game-changer.

UNITOUR ACTIVITIES



CUSTOMER CONFERENCE
Strategic Approach, Event Concept, Design & Production, 
Event Planning, Event Organizing and Management



CAMPAIGN 
OVERVIEW

• A full campaign to introduce the new 
product LG High power air 
conditioner with event, media press, 
dealer conference activities.



CORE FACTORS OF THE EVENT

LG products
For Business

Disruption of
AI Technology

Value of
Cooperation



EVENT’S KEY MESSAGE

Sức mạnh từ AI, vững bước tới tương lai
(Leverage AI Power, Take Firm Steps to Future)



KEY ACTIVITY CONCEPT



ASSET DESIGN

Invitation – Standee – Paper bag – 
Prize Banner



EVENT LOCATION

LANDMARK 81
- B2 – SG1 & SG2 Ballroom

- 250 guests



EVENT KEY HIGHLIGHTS

Welcoming
• Guests check-in
• Photoshoot at backdrop
• Tea break (before main event)



Experience Booth
• Booth displaying Multi V i
• Real-life Simulation Experience Booths (Home 

Setting – Office Setting)

EVENT KEY HIGHLIGHTS



Event Openning Performance • Dance crew performance
• Laser Cut light performance

EVENT KEY HIGHLIGHTS



Representatives speeches
• Openning speech – Mr. Yoon, Business Director AC 
• Product introducing – Mr. Hiếu, Sales Director
• Expert speech – Mr. Tuyền, Consulting Engineer

EVENT KEY HIGHLIGHTS



MAIN DINNER

EVENT KEY HIGHLIGHTS



Singer performance – Lam Trường

EVENT KEY HIGHLIGHTS



EVENT KEY HIGHLIGHTS

Singer performance – Vũ Thảo My



Lucky draw

EVENT KEY HIGHLIGHTS



VIDEO RECAP

Link video

https://youtu.be/GPerqMr-B1o


CT-Wearnes 
Digital 
Campaign
Product Shooting, Event Shooting, 
PR Online, Media, Website for 
Bentley, Aston Martin.



CT-Wearnes Vietnam is a subsidiary of Wearnes Automotive Pte, Ltd, who currently holds 
the distribution rights for many luxury car brands in the region. In the 2nd and 3rd quarters 
of 2021, we carry out integrated media campaigns for Bentley & Aston Martin, include 
launching the lastest model BENTLEY FLYING SPUR V8 with only 5 products in Vietnam.

BACKGROUND



ASSET PRODUCTION – PRODUCT SHOOTING

Produce shooting images to showing new product – Bentley Flying Spur V8. The output must both meet the 
standards of luxury car brand and represent the story of the Bentley’s owner.



ASSET PRODUCTION – EVENT SHOOTING

Produce shooting images for Bentley Flying Spur V8 hand-over event. The output must both meet the 
standards of luxury car brand and represent the story of the Bentley’s owner.



PR ONLINE – HIGHLIGHT ARTICLES TOP-TIER & 
SPECIALIZED CAR 
MEDIA

30+
OUTCOMES
(ARTICLES & NEWS)45
over KPIs236%

THE REQUIREMENT
– Spread the news about the launch of Bentley Flying Spur V8 
in the press with pitching articles showing diverse content

– Appear in top-tier media & specialized car media

THE EXECUTION
Work with top-tier media and specialized car media to develop content with 3 angles:

1. Bentley FSV8 was present in Vietnam with global standards at showroom Phu My Hung, Dist. 7 
(News coverage, pitching news)

2. The first generation FSV8s handed over in Vietnam (News coverage, pitching news/articles)

3. Bentley HCM received orders MY2022 (booking articles)



WEBSITE – ASTON MARTIN

Create and adapt the website for Aston Martin Ho Chi Minh based on brand’s template & standard

https://astonmartinhochiminh.com/


HAPPY HOME 
CÀ MAU

3D Architectural Animation, TVC Production, Integrated 
Marketing Communication (Branding, PR content, KOL, 
Social engagement, Event, Video series, Event, Activities, 
Performance…)



BACKGROUND
Happy Home is one of the biggest supercity in Ca Mau, 
which a potient new market in Real Estate. Cause it is 
new to both investors and the mass audience, the 
communication has been challenged when there are not 
many documents about Ca Mau itself.

IMPLEMENTATION
Carry out communication campaigns, along with the 
continuous creation of new materials with completely 
new content & activities (in the field of Communication 
for Real Estate), to both show a comprehensive 
landscape of Ca Mau and attract investors to learn and 
invest in the project.



3D ARCHITECTUAL ANIMATION - TVC

Link: https://youtu.be/wIUhvx7lpJs

Ver 1 – 90 sec

Link: https://youtu.be/Yjy44tVWSWg

Ver 2 – 30 sec

https://youtu.be/wIUhvx7lpJs
https://youtu.be/Yjy44tVWSWg


PR CONTENT – HIGHLIGHT ARTICLES

TOP TIER
MEDIA15 

OUTCOMES
(ARTICLES & 
NEWS)60



SALE EVENT & COMMUNICATION FOR SALE SUPPORTING

1st sale event for Hung Gia project, with participation of 500 guests from PVCOMBANK, CIT and DX Group

Media firms & KOL management, television video shooting, communication asset development



PHOTO CONTEST (ONLINE & OFFLINE)

Photo contest about New Ca Mau More than 400 photos submitted, provide 
a huge source of Ca Mau province

Free trip to Ca Mau for participants



VIDEO SERIES – A TOTALLY NEW CA MAU

Video series on a new look of Ca Mau, to maximize the awareness about the whole project and its potential



BRANDING & 
COMMUNICATION 
PLAN



LOGO & BRAND 

IDENTITY FOR

THE 

FINAL 
WINNER

Brand: GoTRUST (belonging to HD Insurance) is a 

technology company operating under the Business 

Platform, focusing on Health, Digital Insurance and Utility 

Services.

Requirement: Design logo and brand identity that reflect 

brand positioning through slogan: Your Trust on the Go

Idea: The GO in yellow and the green band contain the 

word TRUST are connected to each other through letter O, 

which is stylized into a moving circle. The stylized O 

symbolizes the cycle of life and the constant development 

which creates TRUST block – the commitment from brand 

to build customer trust.



GUIDELINE FOR LOGO & BRAND IDENTITY

For full version: Link

https://drive.google.com/file/d/1WzXRKec5a4fd-nHhGyJlyzoYMewW5FPS/view?usp=share_link


WELL-APPLIED ON

BRANDING & COMMUNICATION ASSETS



LAUNCHING TV
THE TERRACE
PR Strategy, Content PR , Press 
Relationship, Organizing Media Workshop



CONTEXT

When The Terrace – the world’s first 
outdoor QLED 4K TV – was launched in 
Vietnam, Samsung wanted to organize a 
special event for local media and press 
to introduce the product and offer an 
impressive opportunity to experience its 
outstanding features firsthand.

EXECUTION
A Media Workshop was held at the 
Samsung 68 showroom, inviting top-tier 
journalists and tech-focused news 
outlets to experience the outstanding 
features of The Terrace, guided by 
Samsung technicians. The Terrace’s 
water resistance was demonstrated 
through a live 'experiment' where water 
was splashed onto the TV screen and 
its soundbar.



Articles from top 
newspapers22 Pitching25 Positive 

sentiment100% 

MEDIA WORKSHOP AT SHOWROOM SAMSUNG 68



HIGHLIGHT ARTICLE



HIGHLIGHT ARTICLE



HIGHLIGHT ARTICLE



MULTI BRANDS
IMC / TVC

Creative, Event, TVC Production

Show production, Digital media



THE STORY BOARD – 30-SECOND TVC

Express Dr Thanh’s benefit (Purify body, cool fresh everyday) through funny and fantasy situation: 

From the water basin to the waterpark and enjoy the maximum freshness with friends at waterpark.



TVC PRODUCTION

Link

https://youtu.be/JV_yzzcRSdM


UPCOMING SHOW 

We are the key partner for Tan Hiep Phat Group in developing entertaining campaign 

as a new brand activation platform approach

Product: 

TRÀ XANH KHÔNG ĐỘ

Show type: Music show

Idea: Combine Z (zero in 

product name “Không độ”, 

means “cool”) to Camping trend 

to create a new concept: 

ZAMPING – go camping with 

“zero spirit”: no need too much, 

just with TXKD, we can chill & 

cool anywhere, anytime.

Execution: A music show 

includes 6 episodes with the 

participation of singers and 

musicians of 3 different styles, 

and also record at 3 different 

famous camping sites

Product: 

NUMBER 1 CHANH DÂU 

(Energy Drink Fruit)

Show type: 

Gameshow about game

Idea: The reality show about game 

tournament, with the participation of 

professional and amateur teams, who  

play through many rounds with many 

different ways of playing, to find the team 

win CHANH DAU CHAMPIONS (highlight 

benefit product)

Execution: A gameshow attracts not only 

gamers but also audience to follow and 

support their favorite team by joining an 

online campaign linking players – 

viewers – brand, which help increase both 

communication efficiency and sales.

to be 

produced in 
2024



TẾT 2021
Creative Concept, TVC Production, IMC Campaign 
(Branding, Mascot, PR Content, KOL, Social Content, 
Engagement, online ads…)



Bringing a Modern and Youthful 
Spirit to Traditional Tết
The common ground between Richy and Tết lies in 
their representation of traditional values. In Tết 2021, 
those values were reimagined in a more modern and 
youthful way by combining them with RAP – the 
hottest trend at the time. With the goal of 
'modernizing' Tết, we collaborated with young rapper 
R-Tee to launch a TVC featuring a rap-style chant for 
Tết, bringing a fresh twist to traditional culture. 
Richy’s brand mascot was also introduced – the ‘Rich 
God,’ symbolizing wealth and luck – brought to life 
through various creative formats (such as chibi 
illustrations, stickers, comics…), successfully 
capturing the attention of a younger audience.



BRAND MASCOT – “RICH” GOD

The Rich God appears in the TVC, 
handing out lucky money envelopes 

to everyone

The chibi version of the Rich God appeared throughout Tết-related content on 
social media platforms (including the Rich God Tết Greeting Sticker Pack and 

the 'Celebrate Tết with Rich God' comic series).



SHOOTING BOARD – TVC 15S

(based on rap lyric on TVC)



Link TVC

TVC 15S

https://youtu.be/qfuNOue05A0


CONTENT SOCIAL MEDIA (Richy Fanpage)

Closely associated with the image of the Rich God, presented in various fresh and youthful formats, it was well-received 
by audiences, widely loved, and continuously shared throughout the Tết season.



ENGAGING ACTIVITY SOCIAL MEDIA

Multiple mini-games were held throughout the Tết holiday, inviting participants to join and win festive gifts from the 
Richy brand.



KOL SPREADING

KOLs shared the TVC, spreading the Richy Tết message and promoting the product. (Rapper R-Tee and popular social media 
profiles continuously shared brand information and encouraged participation in activities.)



MV LYRICS “KHẤN TẾT”

Link MV

https://www.youtube.com/watch?v=rxTjvNwSxzY


THANK YOU!t

XIN CẢM ƠN
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