


From a tiny 
“atom”

A+ Communication
the predecessor of TAAD 

& CAM

2007 2013-2014

TAAD was established with the 
mission of providing brand 
experience and solution for 
business growth

CAM was created as TAAD 
extended arm on legal, focuses
on integrated media services

2015

Connected with Kenzo 
as strategic partners in 
creative & visual 
production

Acquired Mask 
Codex, a full stack 
technologies firm  

2026

Developed a joint venture 
with Phuong Lam to forming 
TV oriented businesses

Connected with IRIS 
in TV content 
production & talent 
management 

Linked by 24 
years old trade 
agency TCM

we created
ATOM Network

Form a new representative in 
HN with name ATOM Media

Strategic cooperation 
with KIT Global in 
digital & technology 
innovation

Connected with i17 in 
music show, festival 
management 



ATOM NETWORK MEMBERS & PARTNERS

ATOM Media was setup by 
media specialists whom 
are all 10 years experience 
and more, focus in omni-
channel media campaigns, 
business performance and 
OTT omni approach 
(TV360, FTP Play, MyTV)

Kenzo Group is a design-
led innovation studio with 
15+ years of experience 
turning complex 
business challenges into 
intuitive, data-driven 
products. We create 
lasting impact by placing 
design at the core of 
value creation—not just 
aesthetics, but real 
problem-solving.

TAAD was established from 
2013 as a back services 
provider for many global 
ads agencies, with many 
veterans in integration 
strategic planning, brand 
experience developing, 
content creating and 
business performance 
based solution providing. 

IRIS strengthen our 
network capacity  tv-
show production, music 
production, event 
management, talent 
casting, entertainment 
business development

KIT Global is a full-service 
digital marketing company 
with over 21 years of 
experience, delivering 
measurable results in 
audience engagement, lead 
generation, and revenue 
growth. Trusted by over 
5,000 clients worldwide, 
offering 34 marketing 
solutions to help brands 
achieve their most ambitious 
business goals.



CLIENT’S BUSINESS GROWTH 
VIA COMMUNICATION AND 
TECHNOLOGIES

WECONNECTED
BY SHARING
THE SAME GOAL



We offer 3600 INTEGRATED 
BRANDING – COMMUNICATION SERVICES

• Media-mix 
planning & 

booking
• Sponsorship

management
• Media Relationship

INTEGRATED MEDIA

• Digital video producing
• Digital art production

• Packaging 
design

DIGITAL & ART 
PRODUCTION

• Community 
management

• Social content 
production

• Influencers management

SOCIAL 
MEDIA

• Integrated brand comm 
planning

• Creative solution 
providing

• Business
consulting

BRAND & 
GROWTH

• Channel optimization
• Media performance

• Ads Network Connector
• O2O Solution

PERFORMANCE

• UXUI
• Web & App 
Development

• Ecommerce
• Digital transformation

TECHNOLOGY



linked by wide range of MEDIA NETWORKS



HOME APPLIANCES
DAIRY PRODUCTS
CONFECTIONERY

SPIRITS & WINE
AGRICUTURE

MOM & KID
JEWELRY
GAMING

RETAIL
SOLAR

OTT
TELCO

AIRLINE
TRADING
NETZERO

COSMETIC
EDUCATION

REAL ESTATE
TECH BUSINESS

TRAVEL & LEISURE
PHARMACEUTICAL

BANKING & FINANCE

WITH LOTS OF INTERESTING STORIES



OUR 
CORE
TEAM



OUR CORE TEAM HAS RICH EXPERIENCE IN BUSINESS CONSULTING, 
INTEGRATED MARCOM, BRANDING,  MEDIA PERFORMANCE

Our network was found 11
years with key persons are
experience veterans of banks,
tech firms, ad networks,
creative agencies with deep
knowledge about FMCG,
medical, insurance, banking,
securities and fintech products
from diverse projects with
Bentley, Traphaco, Santen, LG,
Samsung, PVCombank, Home
Credit, Sony, Viettel, THP,
VNPT…



TUAN ANH TRAN
Strategy Head 

Work experience: 20 years
Past company: Dentsu Vietnam, Mirum, DDB & Tribal Worldwide, Dat Viet 
Holdhing, ChouSenko

After 19 years working for both agency and corporate side, Tuan Anh has 
built his own history of success with many roles in strategic planning, 
account management and digital communication setting up. He has 
worked as Head of Strategic Planning and Business Development for 
variety global agencies like Dentsu Vietnam, Mirum, DDB & Tribal 
Worldwide, Dat Viet Holdhing, ChouSenko… as well as Head of Mar-com 
for International bank from Malaysia - CIMB Vietnam. His experience in 
banking, fintech and several industries like mobile technology, gaming, 
dairy, instant noodles, real estate, tobacco, F&B across many global and 
big domestic brands. 

With insightful and innovative thinking but very practical and dedicated to 
details, he is a trustable name for any kind of IMC and digital 
communication projects



NHI NGUYEN
Client Services Group Head

Work experience: 21 years
Past company: CATS, FPT,  VNG, Golden Communication, BPro

Over 21 years of experience working for big communication services 
agencies, with account management experience & knowledge on press, Nhi 
in charges of building core value of client services. She has been the PR 
Supervisor for Golden Event-PR, PR Account Manager for BPro and PR 
Account Director for CAM Media, worked with leading brands like Acecook, 
Unilever, Thien Long, Kinh Do, Bayer, Honda, Danh Khoi, Richy and other well-
known brands across several industries like Food & Beverage, Dairy, Instant 
noodles, Real estate, Home appliances, Pharmaceutical.

With specific strong skill and experiences in Marketing Communications, 
Public Relations and Media Relations, she gets trusted by clients in all works 
with press and media, especially PR-related projects.



CORPORATE 
BRANDCOM

Campaign

PUBLIC
Relations

Integrated

MARCOM
TECHNICAL

PLAT-
FORM

MEDIA
Performance

EVENT 
& SHOW 

Production

HIGHLIGHT
STORIES



PHƯƠNG NAM PANEL
Branding Strategy, Communication Strategic Approach, 
Marketing Sales Execution Plan



BACKGROUND
Phuong Nam is a 30-year-old brand currently leading in 
sandwich panel manufacturing and market share but 
does not have proper awareness and recognition from 
the market.

SOLUTION
Propose a communication approach to attract market 
attention, while simultaneously implementing branding 
activities that contribute to the development of the 
entire industry and society.



BUILD THE BRAND ACTIVATION PLATFORM 
To cover all the audience groups

KEY AUDIENCE

(who influence the other groups)

DIRECT CUSTOMERS

Contractor, Investor, Project 
Consultant, Project Manager

Government Government Partner & Employee End-user



DIFFERENT & PRACTICAL SOLUTION FOR B2B COMPANY

Develop national standards for products/industries

The process to build Vietnamese National Standards for Sandwich Panel 



DIFFERENT & PRACTICAL SOLUTION FOR B2B COMPANY

iCRM to manage Sales & Marketing Activities



BRANDING COMMUNICATION ACTIVITIES



SALE SUPPORT ACTIVITIES



VNPT 
ACTIVITIES



“16 YEARS
CONNECT 
THE FUTURE”
ANNIVERSARY EVENT



BRAND 
REJUVENATION 
CAMPAIGN 
WITH MASCOT



From the hottest figure on
social media to Capy –
MyTV’s new ambassador,
sparking an explosion of
interaction between MyTV
and young people.

ĐẠI SỨ 

CAPY













From 
design

To both online and offline 
engagement activities



AR Filter Minigame

CAPY STACK 
CHALLENGE

50 Prizes
250+ Participants
5000+ Engagement



KOL VIDEO

CAPY’S SURPRISE VISIT
7 Videos

+1,6 million View
~75,000 Engagement



HAPPY HOME 
CÀ MAU

3D Architectural Animation, TVC Production, Integrated 
Marketing Communication (Branding, PR content, KOL, 
Social engagement, Event, Video series, Event, Activities, 
Performance…)



BACKGROUND
Happy Home is one of the biggest supercity in Ca Mau,
which a potient new market in Real Estate. Cause it is
new to both investors and the mass audience, the
communication has been challenged when there are not
many documents about Ca Mau itself.

IMPLEMENTATION
Carry out communication campaigns, along with the
continuous creation of new materials with completely
new content & activities (in the field of Communication
for Real Estate), to both show a comprehensive
landscape of Ca Mau and attract investors to learn and
invest in the project.



3D ARCHITECTUAL ANIMATION - TVC

Link: https://youtu.be/wIUhvx7lpJs

Ver 1 – 90 sec

Link: https://youtu.be/Yjy44tVWSWg

Ver 2 – 30 sec

https://youtu.be/wIUhvx7lpJs
https://youtu.be/Yjy44tVWSWg


PR CONTENT – HIGHLIGHT ARTICLES

TOP TIER
MEDIA15
OUTCOMES
(ARTICLES & 
NEWS)60



SALE EVENT & COMMUNICATION FOR SALE SUPPORTING

1st sale event for Hung Gia project, with participation of 500 guests from PVCOMBANK, CIT and DX Group

Media firms & KOL management, television video shooting, communication asset development



PHOTO CONTEST (ONLINE & OFFLINE)

Photo contest about New Ca Mau More than 400 photos submitted, provide 
a huge source of Ca Mau province

Free trip to Ca Mau for participants



VIDEO SERIES – A TOTALLY NEW CA MAU

Video series on a new look of Ca Mau, to maximize the awareness about the whole project and its potential



CT-Wearnes
Digital 
Campaign
Product Shooting, Event Shooting, 
PR Online, Media, Website for 
Bentley, Aston Martin.



CT-Wearnes Vietnam is a subsidiary of Wearnes Automotive Pte, Ltd, who currently holds
the distribution rights for many luxury car brands in the region. In the 2nd and 3rd quarters
of 2021, we carry out integrated media campaigns for Bentley & Aston Martin, include
launching the lastest model BENTLEY FLYING SPUR V8 with only 5 products in Vietnam.

BACKGROUND



ASSET PRODUCTION – PRODUCT SHOOTING

Produce shooting images to showing new product – Bentley Flying Spur V8. The output must both meet the 
standards of luxury car brand and represent the story of the Bentley’s owner.



ASSET PRODUCTION – EVENT SHOOTING

Produce shooting images for Bentley Flying Spur V8 hand-over event. The output must both meet the 
standards of luxury car brand and represent the story of the Bentley’s owner.



WEBSITE – ASTON MARTIN

Create and adapt the website for Aston Martin Ho Chi Minh based on brand’s template & standard

https://astonmartinhochiminh.com/


PR ONLINE – HIGHLIGHT ARTICLES TOP-TIER & 
SPECIALIZED CAR 
MEDIA

30+
OUTCOMES
(ARTICLES & NEWS)45
over KPIs236%

THE REQUIREMENT
– Spread the news about the launch of Bentley Flying Spur V8 
in the press with pitching articles showing diverse content

– Appear in top-tier media & specialized car media

THE EXECUTION
Work with top-tier media and specialized car media to develop content with 3 angles:

1. Bentley FSV8 was present in Vietnam with global standards at showroom Phu My Hung, Dist. 7 
(News coverage, pitching news)

2. The first generation FSV8s handed over in Vietnam (News coverage, pitching news/articles)

3. Bentley HCM received orders MY2022 (booking articles)



BRAND-COM 

& CIS DESIGN



LOGO & BRAND 

IDENTITY FOR

THE 

FINAL 
WINNER

Brand: GoTRUST (belonging to HD Insurance) is a

technology company operating under the Business

Platform, focusing on Health, Digital Insurance and Utility

Services.

Requirement: Design logo and brand identity that reflect

brand positioning through slogan: Your Trust on the Go

Idea: The GO in yellow and the green band contain the

word TRUST are connected to each other through letter O,

which is stylized into a moving circle. The stylized O

symbolizes the cycle of life and the constant development

which creates TRUST block – the commitment from brand

to build customer trust.



GUIDELINE FOR LOGO & BRAND IDENTITY

For full version: Link

https://drive.google.com/file/d/1WzXRKec5a4fd-nHhGyJlyzoYMewW5FPS/view?usp=share_link


WELL-APPLIED ON

BRANDING & COMMUNICATION ASSETS



HIGHLIGHT
STORIES

PUBLIC
Relations

Integrated

MARCOM
TECHNICAL

PLAT-
FORM

MEDIA
Performance

CORPORATE 
BRANDCOM

Campaign

EVENT 
SHOW
TVC



EVENT
1



CAMPAIGN 
OVERVIEW

• A full campaign to introduce the new 
product LG High power air 
conditioner with event, media press, 
dealer conference activities.



KEY ACTIVITY CONCEPT



Media press that led by LG Vietnam CEO to introduce new features and technologies 
of Multi V I towards media persons, dealers and key partners

MEDIA PRESS & DEALER CONFERENCE



EVENT PRODUCTION

SCOPE OF WORK

• Event Agenda

• Conceptual Photobooth Design & Production

• Visual LED Design

• Event Catering (Teabreak, Dinner)

• Spokesperson Scriptwriting

• Singer (Vu Thao My & Lam Truong)

• Lucky Draw (Mechanics & Prize)

• Door Gift

• PG & PB



EVENT OPERATION



GALAXY NOTE20 
LAUNCHING MUSIC SHOW



We create an impressive debut for Galaxy Note20 through a
MUSIC & REALITY SHOW combining colorful AR technology,
with the participation of top showbiz artists.
Full show: Link

https://youtu.be/YenwV8Upx2g


Artists perform music and dance on colorful stage created by AR technology.



KEY 
HOOK

LoveNote
“LoveNote” - Galaxy 

Note20's theme song -
performed by Binz and Min 

on the AR stage quickly 
became a phenomenon in 

many music charts.

Full MV: Link

https://youtu.be/E0XXa2da_Qg


“TECHNOLOGY PARTY”
A series of colorful experiences from celebs and influencers 

in fashion, art and dance with Galaxy Note 20



HIGHLIGHT
STORIES

PUBLIC
Relations

Integrated

MARCOM
TECHNICAL

PLAT-
FORM

MEDIA
Performance

CORPORATE 
BRANDCOM

Campaign

EVENT 
& SHOW 

Production



Deep expertise for the 
ultimate result

We do extensive research into the 
client's industry to gain crucial insights 
and turn them into an outstanding 
performance

E-com

FinTech

FoodTech

Entertainment

Pharma

Education



LEAD 
GENERATION
CAMPAIGN



IMPRESSION79m LEAD20,000 QUALIFIED 
LEAD70% CONVERSION 

RATE/QUATER3-5%

OURLANDER



IMPRESSION15m LEAD5,000 QUALIFIED 
LEAD60% CONVERSION 

RATE/QUATER3-5%

TRITON



IMPRESSION30m LEAD3,000 QUALIFIED 
LEAD65% CONVERSION 

RATE/QUATER2-3%

PAJERO SPORT



OTHER MEDIA PROJECTS

RANG DONG –
DIGITAL MEDIAMEIJI - DIGITAL MEDIA

BLUE - TV BOOKINGMUTOSI – TV BOOKING



FIND MORE ABOUT US

www.atomgroup.vn
www.taad.vn


